SUCCESS STORY

Tt onuaaivel erutuxia kat TL OuvIOTA WJIA LOTOpia  eriTuxiag;

H AAeEavdopa, o Anuntpeng, o Nikog kal n Mapia eival T€ocoeplq
avBpwrtol 1ou Couv pe HIV. Ta to Success Story [a project on HIV],
Mla Ttapaywyn tou Kevtpou Zwng, autd ta natdld Jou JiAnoav yia mn
Cwr] TOUG Kal Tn KaBnuepvoétTNTA TOUC. H olkelortoinon TG €vvolag
‘success story’, evog OpouU O OTIOI0G XPNOLUOTIoLEITAL KATA KOPOV OTO
marketing ylia va ekBeoel IOTOPIEG TIOU APOPOUV OTNV ETIAYYEAUATLKN
eTuTuxia, yivetalr okOmua Kal HE HIa AOYIK avabewpnong Kat
AuploBTnoONG ard TNV MEPLA POU €VW OKOTIOC MOU gival va BEow
AUTO akpBWG To gpwtnMa. Eva gpwtnua mou navta rmapapeveLl oTIq
CweC OAWV Mag: Ti kaBloTd KArolov MeTUXNUEVO; Eival Eéva gpwtnua
e&ioou avarnavinTo JUE TO EPWTNUA TNG EUTUXIAG, OXEDOV PIAOCOPIKO.

2UYKeKpLLEva otn Cwn pe HIV, ol mpokataAnyelg kat 1o OTiyua
MAPAMEVOUV Va Xapaktnpiouv Ttnv Kowwvia pag. Meoa, Aotrov,
ard® AUTEC TIGC TPEIG OINYNOEIC AUTWV TWV TEOCOAPWV AVOPWTIWY,
QPIN0OOEW Vva dciEw mwe TIapd TNV TEPIMETEIA TOUCG ME TNV UYEia
TOUGg, ouvexiCouv va Couv TIC CWEC TOug TIOU OV dlAPEPOUV OE
Tirmota arod TIG (WEC OAWV HAG... Idleq aywVvieg, XapEG Kal eATIOEG.
MeEoa ard TIG JLKEG TOUC EUTIELPIES KAl TO TIapAdelypua g Cwng Toug,
Ol TECOEPELC AUTOl AvBpwWTIIoL PAxovTal ol idlol EUNMPAKTA, UE TIANPN
ouveidnon, aAAd Kal acuveidnTa iowg, TIG KOWVWVIKEG TIPOKATAANYELQ
KAl TO OTiYMQ, YLATi €ival auTEQ ol TIPOKATAANYPELG TIOU EvAVTIWVOVTAL
otn Cwn. Kal autd oiyoupa KaBLoTA AauTég TIG dINYNoeElg, LoTopieg
erutuxiac. Katr av B6a mpérel va OwWOoOoUPE Ml arnavinon OoTo
EPWTNMA, Ti eival TeAlkd erutuxia 6a xpnoldoromnow autouola Tta
AOYla TIOU HOU Eeirte KATMOLOG 1] KATIOA O  MLla art® TIG OUVEVTEUEELG:

«Erutuxia eival va gipal kaAd e Toug yupw HOoU, HE TOUC avBpwrioug
MoU ayarw... va TEPTW, VA ONKWvVoudl Kal mportaviwyv va (w.»
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What is success and what makes a success story?

Alexanda, Dimitris, Nikos and Maria are four people living with
HIV. They spoke to me about their everyday lives for the needs
of Success Story [a project on HIV], a production of Kentro Zois.
The appropriation of the marketing term ‘success story’ that is
used to describe study cases of professional success is done
on purpose on my behalf , within a logic of revision and aim-
ing to pose the very same question that troubles many of us.
What is success and who is successful? It is a question that
bares many answers or perhaps none whatsoever, as is the
question about happiness — almost a philosophical question.

In regards to the subject matter of living with HIV, misconcep-
tions, stigma and prejudices are characteristic of our society. This
is precisely what we are aiming to touch, through the three sto-
ries of these four people... That despite their adventure with their
health, they continue to live their lives, that are not that different
to the lives of the rest of us.... Same agonies, joys and hopes.
Through their experiences and the examples of their lives, these
four people are fighting in principal the social prejudices and stig-
ma, -consciously and perhaps subconsciously- because it is this
very same structure of misconception that proves to be lethal.
And this definitely makes these stories , stories of success. And if
we have to answer the question : what is success? | would like to
repeat the words that someone said to me in one of the interviews:

“Success is to live well with the people around me, with the
people | love... to fall down and get up and most of all to live.”
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